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The career of metaphor and the metaphor processing of language learners
Miki Ikuta (Graduate School of Humanities, Nagoya University, JSPS Research Fellow)

The Career of Metaphor Model (Bowdle & Gentner, 2005) explains that unfamiliar metaphors such as Science
is a glacier are understood based on similarity of the topic (i.e., Science) and the vehicle (i.e., glacier). This
study investigates if the model is applicable to the metaphor processing of language learners. Participants were
36 Japanese learners of English. The rating score of three predictors were obtained: metaphor goodness,
familiarity of metaphors, and similarity of nouns. Multiple regression revealed that unfamiliar metaphors were
rated as good metaphors based on the similarity, which was in line with Bowdle and Gentner’s study. This
finding helps us to understand how language learners obtain new knowledge through comparison.
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What drives the creative use of metaphor and metonymy, and why does this matter to language learners?
Jeannette Littlemore

(University of Birmingham, UK)

Abstract
In this talk, I aim to answer three questions:

Why do people use metaphor and metonymy in creative ways?

When and why do language learners need make creative use of metaphor and metonymy?

How can language teachers help them to do so?
I begin by discussing the persuasive power of metaphor and metonymy, drawing on neurological, behavioural
and gestural evidence which explains their impact on the hearer. I then go on to discuss why it is that people use
metaphor and metonymy in creative ways, and provide evidence to show that the use of creative metaphor and
metonymy are used when we wish to express a high level of engagement with a particular experience. This
includes both experiences that have strong emotional resonance and situations where we wish to provide a strong
positive or negative evaluation. I discuss the distinction between ‘creative metaphor/metonymy’ and the creative
use of metaphor/metonymy, and present findings from studies where I have identified what appear to be optimal
levels and types of metaphorical creativity. I then turn to the subject of language learning and present findings
from studies that I have conducted showing when and why language learners need to use metaphor and/or
metonymy in creative ways. I close the talk with a discussion of the ways in which second language learners
can be introduced to the creative use of metaphor and metonymy in English, and examine the considerations

that need to be taken into account when doing so.

Biodata

Jeannette Littlemore is a Professor of Applied Linguistics in the Department of English Language and Linguistics
at the University of Birmingham. Her research focuses on metaphor and metonymy and explores the facilitative
and debilitative role played by metaphor and metonymy in language education and in cross-linguistic and cross-
cultural communication more generally. She is interested in the creative use of metaphor and metonymy and in the
ways in which figurative meaning is negotiated by speakers with different kinds of background knowledge and
different emotional experiences.

Her monographs include: Unpacking Creativity: The Role of Figurative Communication in Advertising, (with
Paula Perez-Sobrino and Samantha Ford, Cambridge University Press, 2021).Metaphors in the Mind: Sources of
Variation in Embodied Metaphor (Cambridge University Press, 2019), Metonymy: Hidden Shortcuts in Language,
Thought and Communication (Cambridge University Press, 2015); Figurative Language, Genre and Register (with
Alice Deignan and Elena Semino, Cambridge University Press, 2013); Doing Applied Linguistics (with Nicholas
Groom, Routledge 2011); Applying Cognitive Linguistics to Second Language Learning and Teaching (Palgrave
MacMillan, 2009) and Figurative Thinking and Foreign Language Learning (with Graham Low, Palgrave
MacMillan, 2006).
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